
synkup {website & apps} removes the back and forth of scheduling, so users can 

easily make plans with friends. It's evitefor everyday use. 

There is currently no solution to simplify personal everyday scheduling.   synkup is a 

scheduling platform that offers users three unique types of logic-based invitations to 

efficiently make plans. Everything from importing and grouping contacts, to calendar 

syncing and double booking reminders, has been specifically designed to maximize 

efficiency when scheduling. 

synkup launched its website in November of 2011 and will introduce iphoneand 

android apps in early 2012.

Scheduling has become increasingly impossible. When booking a dinner with friends, 

a childôs play date, or a networking lunch, it is common to text, email, or call back and 

forth numerous times. Often after plans have been finalized, life happens and you 

need to start the process over again. Although social networking and smart phones 

have everyone "connected", there is currently no seamless way to schedule everyday 

activities with others.

synkup offers users a unique combination of invitations, privacy and convenience, 

delivered through a fresh brand voice.  

Å 3 types of logic-based invitations that are perfect for whené

all in ïyou know what youôre doing and want others to join

play favorites ïyou need the guarantee of a timely response

chosen few ïyou are flexible on the date but not the people

Å calendar syncing with alerts when double booking

Å reminders so you are never late for an event

Å contact importing from google, facebook, or your phone

Å contact grouping options to simplify the invite process

Å social media plug-ins with twitter and facebook

Å notes for each event so guests can discuss details freely

Å notification settings with emails, texts, or pushes

synkup'sspecific niche is a unique combination of 1/3 social media, 1/3 local 

advertising, and 1/3 daily deals.  In the US, this equates to a $4.6 billion market in 

2011.  This market is experiencing tremendous growth, and is projected to reach    

$13 billion by 2015. 

A18-44 including students, professionals and young families.

Å105 million A18-44 the united states use tools to make plans 

digitally, many of them on a daily basis. 

ÅA18-44 account for 75% of social networking in the US. 

Åengagement has grown from 4.6 to 6.3 hr/m from ó10 to 11.  

synkup is seeding the product with early adopters by targeting influential users and 

small group leaders. synkup has 3 fall interns (Chicago, Berkeley, and Hawaii) that 

are acting as brand ambassadors to promote synkup on college campuses. We are 

also focusing on organizations such as churches, daycare groups, social clubs and 

sports clubs. In addition to this grass roots effort, synkup has a unique opportunity to 

leverage relationships with bloggers, press, and A-list celebrities to endorse the brand 

and help spread the word.

Several companies have offerings with a similar feature set to synkup, but these 

competitorsô focus on scheduling large events such as parties, or target a professional 

audience.  A few examples include:

Å MeetUp:  focused exclusively on group meetings, user base has flat lined

Å Evite: focused exclusively on ñpartiesò, user base has flat lined

Å Doodle:  1 invitation option, professional feel, limited offerings 

Å Plancast: 1 invitation option, limited privacy settings, no calendar syncing

Since people typically host bigger events on an occasional basis, many are struggling 

to grow users and increase frequency. Although synkup can be used for large events, 

it was designed to solve personal daily scheduling, which inherently builds a highly 
interactive user base.

6a   yoga 9a   advisor meeting               6a   spin class

9a   carpool                         10a  study group                      2p   conference 

12p  lunch w/ friends             3p   intramurals                       6p   happy hour

6p   girl scouts                      9p   fraternity party                 9p    date night

synkup has 4 distinct revenue streams: 

Å national advertising

sponsorship of ñpsst!ò allowing users to synkup for less with promo codes

Å local advertising

targeting users in their area based on event keywords and synkup activities  

(ie: a proshopreaches a local user with golf booked on their calendar).

Å premium accounts 

calendar sharing with other users, administrative login, exclusive deals

Å business accounts

organizations have public calendars and post events to invite customers                 

(ie: a gym has spin classes available for users to synkup with their calendar). 

bottom line

2011- 1,000 users éééééééééééééééééééééé. ($88,000) 

2012- 300,000 users    /     7,500 business  /  2,000 premium ééé..  $50,000

2013- 1,000,000 users /   50,000 business  /  10,000 premium éé.$1,600,000

2014- 2,000,000 users / 150,000 business  /  30,000 premium éé.$7,180,000

Taryn Crouthers (founder & ceo) ïextensive national advertising, marketing and 

sales experience including tv, mobile, digital, vod.  Emory BBA, 2004.

CarinMorris (partner & cso) - social media guru, major player in the entertainment 

industry, founder of worldwide celebrity charity movement ñShow Your Hearts". 

E2E Apps (developer) ïbest known for development of mobile deal site, ScoutMob.

David Politis(advisor) ïVP Cloud Sherpas, former EVP & GM Vocalocity.

The company is in the process of completing a seed round of funding with the goal of 

raising $200,000.  This funding will allow us to develop the business  subscription 

accounts and be used for marketing, promotion and customer acquisition.


