synkup Synk

atlanta, ga
www.synkup.com

synkup {website & apps} removes the back and forth of scheduling, so users®averal companies have offerings with a similar feature set to synkup, bt

easily make plans with friendsvitefor everyday use. competitorsd focus on scheduling
audience. A few examples include:

There is currently no solution to simplify personal everyday scheduling. synkup is a

scheduling platform that offers users three unique typesseftiloyiitations to A MeetUp focused exclusively on group meetings, user base has flat lin

efficiently make plans. Everything from importing and grouping contacts, to cAlefdée f ocused excl usively on fdApar

syncing and double booking reminders, has been specifically designed to makiriizedle: 1 invitation option, professional feel, limited offerings

efficiency when scheduling. A Plancastl invitation option, limited privacy settings, no calendar syncir
synkup launchisiwebsite in November of 2011 and will inpbdoesd Since people typically host bigger events on an occasional basis, many ¢
android apps in early 2012. to grow users and increase frequency. Although synkup can be used for

it was designed to solve personal daily scheduling, which inherently builc
interactive usease.

Scheduling has become increasingly impossible. When booking a dinner with friends,

a childés play date, or a networkimg iunch, " "vt is  ¢cdirmon to text,

forth numerous times. Often after plans have been finalized, life happens ar ™y

need to start the process over again. Although social networking and smart |[#- | 6a yoga 9a advisor mee'ing 6a spin cle

have everyone "connected", there is currently no seamless way to schedule everyde8a carpool 10a study group 2p cc

activities with others. 12p lunch w/ friends 3p intramurals 6p h:
6p girl scouts 9p fraternity party 9p d

synkup offers users a unique combination of invitations, privacy and convenierice,
delivered through a fresh brand voice. synkup has 4 distinct revenue streams:

A 3typesoflogicased invitations that ar e /A eatichaadvertisingr whené
alinyou know what youdre doing and wa@mtn sopdsdti ga Itddo Wiongn users to s

play favoritésyou need the guarantee of a timely response A local advertising

chosen feivyou are flexible on the date but not the people targeting users in their area based on event keywords and synkup
A calendar syncing with alerts when double booking (ie aproshopeaches a local user with golf booked on their calendal
A reminders so you are never late for an event A premium accounts
A contact importing frgmoglefaceboglor your phone calendar sharing with other users, administrative login, exclusive d
A contact grouping options to simplify the invite process A business accounts
A social media pling with twitter afiadebook organizations have public calendars and post events to invite cust
A notes for each event so guests can discuss details freely (ie a gym has spin classes available for users to synkup with their

A notification settings with emails, texts, or pushes

bottom line
2011-1, 000 wusers ééééééééééééééeéé,

synkup'specific niche is a unique combination of 1/3 social media, 1/3 local 2012-3 00, 000 wuser s / 7,500
advertising, and 1/3 daily deals. In the US, this equates to a $4.6 billion markétli®&+ 1, 000, 000 wuser s / 50,000 bu
2011. This market is experiencing tremendous growth, and is projectedtorez@-2 , 000, 000 wusers / 150, 000 bus

$13 billion by 2015.

Taryn Crouthers (foundee@i extensive national advertising, marketing an

A1844 including students, professionals and young families. sales experience inclutingobile, digitabd Emory BBA, 2004.
A 105 million A% the united states use tools to make plans CarirMorris (partneic&d - social media guru, major player in the entertainr
digitally, many of them on a daily basis. industry, founder of worl dwide ¢

A A1844 account for 75% of social networking in the US.
Aengagement has grown from 4.6 t o HE®Appshdevelopempst kmown fordéveldpmentbfimobile dSabsitelab

synkup is seeding the product with early adopters by targeting influential useBsaid?Politigadvisof) VP Clou8herpasformer EVP & Gidcalocity

small group leaders. synkup has 3 fall interns (Chicago, Berkeley, and Hawaii) that

are acting as brand ambassadors to promote synkup on college campuses. \We are

also focusing on organizations such as churches, daycare groups, social clubs &ne

sports clubs. In addition to this grass roots effort, synkup has a unique opporiurétgdmpany is in the process of completing a seed round of funding wit
leverage relationships with bloggers, presksiarelebrities to endorse the brandraising $200,000his funding will allow us to develop the business subsci
and help spread the word. accounts and be used for marketing, promotion and customer acquisitior



